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Körkapcsolás 

• Mi, mint felhasználók 

 

 

• Mi, mint szervezetek 

 

 

• Mi, mint projektvezetők  

 

 

• Ők, mint szállítók 
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Apa, ledobott a Skype!  
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Mi, mint felhasználók…. 
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Számokban…. 
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Számokban… 

 

6 0 100 200 300 400

IM platform/chat

Multifunctional social network

Broad usage site (e.g., Yahoo)

Student social network

Friend finder sites

Blogging

Short messages (e.g., Twitter)

Business social network (e.g., …

Social gaming

Dating

Content provision (e.g., YouTube)

School friend site

UGC focus (e.g., Flickr)

Classifieds plus social

Forum site

Average Time Spent by Respondents in Minutes Per Week

Please indicate how much time you actively spend on each of the following social networking and

media sites in any particular week… (All countries/demographics)



Hazánk helyzete 
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A verseny 
                                                                           

iwiw.hu              facebook.com          

youtube.com 



Mi, mint szervezetek 

9 



Miértek 
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Q: What are the three most important reasons for your organization to invest in social media 
and collaboration tools and software? 

0 5 10 15 20 25 30 35 40 45 50 

Decrease business costs 

Move users toward a self-service model of … 

Enhance general employee productivity 

Leverage viral marketing 

Increase my organization's revenue 

Share information and ideas with customers, … 

Establish interactive relationship with customer 

Enhance brand awareness or brand preference 

Strengthen relationship with customer 

Percentage of respondents 



Kik ? 
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5 to 19 
employees, 2.8% 20 to 49 

employees; 4,8% 

50 to 99 
employees; 2,8% 

100 to 249 
employees; 4,1% 

250 to 499 
employees; 8,3% 

500 to 999 
employees; 9,7% 

1,000 to 
2,499 

employees; 
9,0% 

2,500 to 4,999 
employees; 3,4% 

5,000 to 9,999 
employees; 

13,1% 

10,000 or more 
employees; 

41,4% 

Don't know, 
0.7% 



Kik ? 
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% 2% 4% 6% 8% 10% 12% 14% 16% 18% 20% 

Other, please specify 

Transport and Logistics 

Construction and Real Estate 

Utilities and Energy 

Aerospace & Defense 

Business Services - Consulting 

Healthcare providers  

Automotive 

Government 

Telecommunications and Comms Services 

Charities 

Pharmaceuticals and Healthcare Manufacturing 

Manufacturing - Computers, Electronics, Industrial, Chemicals 

Media 

Education 

Consumer product manufacturer 

Retail 

Banking, Finance and Insurance 

Information technology services and software 



Mit ? 
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0 20 40 60 80 100

Facebook
Twitter

YouTube
LinkedIn

MySpace
Foursquare

Vimeo
Bebo

Technorati
SecondLife

The Sims Online
Friends Reunited

Proprietary internally created site
Proprietary externally created site

Percentage of Respondents

Currently Using

Not Currently Using but Plan to Use in the Next 6 Months

Not Currently Using but Plan to Use in the Next 6-12 Months

Not Currently Using and Have No Plans to Use in Next 6-12 Months

Don't Know



Szponzorok 
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% 10% 20% 30% 40% 50% 60% 70% 

External agency 

e-Commerce 

Other, please specify 

Finance 

HR department 

Public Relations 

Sales 

Research and Development 

Operations 

Customer service 

IT 

Communications 

Marketing 



Legnagyobbak 
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Facebook 

YouTube 

Coca Cola 

Disney 

MTV 

Starbucks 

Oreo 

Red Bull* 

Converse All Stars 

Converse 

Skittles 

PlayStation 

iTunes 

Pringles 

Victoria's Secret 

Live Messenger 

Ferrero Rocher* 

Monster Energy 

Nutella* 

Adidas Originals* 

Xbox 

Disneyland 

Dr. Pepper 

Victoria's Secret Pink 

Zara* 

Starburst 

Disney Pixar 

McDonalds 

Nike Football 

Subway 

H&M* 

Reese's 

BlackBerry 

Taco Bell 

Starbuck's Frappuccino 

Walmart 

Walt Disney World 

Burberry* 

National Geographic 

Google Chrome 

Lacoste* 

BMW* 

Mountain Dew 

DC Shoes 

Hollister 

Puma 

Sony Ericsson* 

Playboy 

5 Gum 

Abercrombie & Fitch 

European* 



Tapasztalatok 
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1. Használj annyi csatornát, 
amennyit csak lehetséges 

2. Először csak figyeld a 
hatást! Ne eladj! 

3. Fókuszban a segítőkészség 
és az ember  

4. Passzió és fájdalom 

5. Részvétel ösztönzése 

6. Ismerd fel és díjazd az 1 %-
ot! 



Mi, mint projektvezetők 
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Területek 

18 % 10% 20% 30% 40% 50% 

Social sales 

Public Relations 

Brand management 

Social campaigns and/or advertising 

Brand reputation/defense 

Other, please specify 

Idea management 

Customer feedback 

Social networking 

External community peer to peer … 

Internal community peer to peer … 

Project team coordination 



Ők, mint szállítók 
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Magic Quadrant 
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challengers leaders 

niche players visionaries 

completeness of vision 
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As of July 2011 

(From "Magic Quadrant for Social CRM," G00214507) 

Jive 
salesforce.com 
Lithium 

Attensity 
Telligent 

RightNow Cymfony 

NM Incite 

Converseon 

Mzinga 
Alterian PowerReviews 

InsideView 

Bazaarvoice 

Visible Technologies 

OpenText 

Vision Critical 
Globalpark 

Kana Software 

Demand Media 
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